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B: Explore how media products are created to provide meaning and engage audiences

In your role as a junior researcher they have asked you to write a report reviewing a range of media products from the audio/moving sector that have been produced by their competitors to analyse their purpose and how they have been created to engage their audiences. 

They have then asked that you focus on a range of products from the one sector (films and TV) You will need to analyse how genre, narrative, representation and production techniques are used to create meaning for the audiences. Your findings will be used to help develop new media products for the teen audience.

Choose 3 audio/visual products (either films or tv shows) 

Explore the following for each - 

· The narrative of the product (https://youtu.be/c2euxL1z4dY) 

· The generic influences and how the products use or subvert the codes and conventions of that genre

· Representation of people, places, issues and events (https://youtu.be/7AVAXe219RQ) 


· How genre, narrative and representation combine to create meaning for the audience (https://youtu.be/v2vOhTNmRrA)
 
· How different audiences may interpret the product (https://youtu.be/Zaa0YpsnGpc)


For audio/moving image media products you could consider use of:

· Camerawork – What shot types are used? (https://youtu.be/jE_wTuLN48A)

· Mise en scène – Everything in the scene (props, facial expressions, setting, body language) (https://youtu.be/TMbWa8sqQOg) 

· Lighting – Is it high key (bright/Normal) or low key (dark/low lighting)

· Sound – Is it Diegetic (exists in the scene) or Non-Diegetic (Voiceover or soundtrack) 

· Editing techniques – Are there fast cuts to the edit, or is it filmed in a single take? How do the editing techniques make the audience feel?

Mr Maddison’s slides link (use these to help you) - http://bit.ly/MrM4dds


PRODUCT 1 – 


Insert images (and a link if available!) of your product here








Explore how this media product is created to provide meaning and engage audiences























PRODUCT 2 - 


Insert images (and a link if available!) of your product here





Explore how this media product is created to provide meaning and engage audiences

























PRODUCT 3 – 



Insert images (and a link if available!) of your product here


Explore how this media product is created to provide meaning and engage audiences




















Media studies report

Learning aim A: Investigate media products

Select examples of past and present media products from each of the three sectors: audio/moving image, publishing and interactive and analyse: 

o the target audience for each product 
o the purpose of each product 
o the relationship between product, audience and purpose. 


MOVING IMAGE – (TV Show, trailer or film) 


IMAGES AND SCREENSHOTS GO HERE


 Discuss the following here – 

o the target audience for each product 
o the purpose of each product 
o the relationship between product, audience and purpose. 


















PRINT – (Flyer, poster or magazine) 




IMAGES AND SCREENSHOTS GO HERE






Discuss the following here – 

o the target audience for each product 
o the purpose of each product 
o the relationship between product, audience and purpose. 
















INTERACTIVE – (Website, game or app) 



IMAGES AND SCREENSHOTS GO HERE




Discuss the following here – 

o the target audience for each product 
o the purpose of each product 
o the relationship between product, audience and purpose. 
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What are you going to be doing? 

Component 1

You will develop your understanding of how media products are created for specific audiences and purposes.

You will explore the relationship between genre, narrative and representation in media products, and develop your understanding of how they are interpreted by audiences. 

You will extend your knowledge and understanding by deconstructing existing products in one of the three sectors: audio/moving image, publishing and interactive media. 

You will learn how media production techniques are used to create different effects to communicate meaning
to audiences.



Component 2

In this component, you will develop practical media production skills and techniques. 

You will have the opportunity to specialise in one or more of the following media sectors: audio/moving image,publishing and/or interactive media. You will take part in workshops and classes where you will develop practical skills and techniques. 

You will apply these skills and techniques to relevant pre-production, production and post-production processes when reworking an existing media product/s. Throughout your development, you will review your progress and consider how you can make improvements to your techniques.































Component 1- Learning Aims 

Learning aim A will be assessed by means of a report (blog/vlog, presentation, or written document) where students analyse examples of past and present media products across the three different sectors (audio/moving image, publishing and interactive). They must investigate the primary and secondary audience for each product, the purpose of the product, and the relationship between product, audience and purpose.

 Learning aim B will be assessed by means of a report (blog/vlog, presentation, or written document) where students will focus on media products from one of the three sectors (audio/moving image, publishing or interactive). They must analyse how each product has been constructed to create meaning for a specific audience and how the audience may respond to the product. They must also analyse how media production techniques are used to create meaning for audiences.

































The Brief: 

TeenScene Media are a media production company producing media products across a range of sectors. They are planning a new range of products designed to appeal to young people from 13-19 across a range of demographic backgrounds and are researching how past and present media products are created to engage specific audiences.

In your role as a junior researcher they have asked you to write a report reviewing a range of media products from the audio/moving image, publishing and interactive sectors that have been produced by their competitors to analyse their purpose and how they have been created to engage their audiences.

They have then asked that you focus on a range of products from one of the sectors to analyse how genre, narrative, representation and production techniques are used to create meaning for the audiences. Your findings will be used to help develop new media products for the teen audience.































Media Sectors: 

Interactive media normally refers to products and services on digital computer-based systems which respond to the user's actions by presenting content such as text, moving image, animation, video, audio, and video games.

Audio/ Moving image a form of entertainment that enacts a story by sound and a sequence of images giving the illusion of continuous movement (Film/ Television). 

Publishing media: Web Publishing. Web publishing, or "online publishing," is the process of publishing content on the Internet. It includes creating and uploading websites, updating webpages, and posting blogs online. The published content may include text, images, videos, and other types of media































Media Sectors: For learning aim A, you must explore all three sectors. For learning aim B, you will explore one of the three sectors.

		Audio/ Moving Image 		Publishing		Interactive

						

						

						

						



Add the products from your lists to one of the three sectors.

Are there any products which are hard to categorise?





























Plenary: What media products do you consume? 

Homework: Produce a media consumption diary listing everything you consume in the media. Perhaps get someone at home involved as well? 
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Component 1 

Learning Aim A 

---------------------------

A1: Media products, audiences and purpose

Introduction to assessment and initial research.









































The Brief! 	

As we read through the brief highlight key words that you think are important. 

------------------------------------------------------

If you are unsure of anything underline it. 





























TeenScene Media 

TeenScene Media are a media production company producing media products across a range of sectors. They are planning a new range of products designed to appeal to young people from 13-19 across a range of demographic backgrounds and are researching how past and present media products are created to engage specific audiences.

In your role as a junior researcher they have asked you to write a report reviewing a range of media products from the audio/moving image, publishing and interactive sectors that have been produced by their competitors to analyse their purpose and how they have been created to engage their audiences.

They have then asked that you focus on a range of products from one of the sectors to analyse how genre, narrative, representation and production techniques are used to create meaning for the audiences. Your findings will be used to help develop new media products for the teen audience.





























TASK 1: What will I need to do? 

You must produce a report, either as a blog, presentation or written document

In Part 1 of your report you must analyse examples of past and present media products across the three different sectors:

audio/moving image, e.g. TV programmes, films, music videos, animations, TV and radio advertisements, radio broadcasts, podcasts

 publishing, e.g. newspapers, magazines, comics, brochures, advertisements

interactive media products, e.g. websites, mobile apps,     e-magazines, mobile games, video games, online games.



You must examine examples of different products to analyse how these products are created to engage audiences for a specific purpose.

Your report must investigate:

 the primary and secondary target audience for each product

the purpose of each product

the relationship between product, audience and purpose

You must present your findings to a high standard using media terminology accurately.





























Learning aim A: Investigate media products

Description

 Learners will analyse examples of media products across the three different sectors – audio/moving image, publishing and interactive – to develop their understanding of how these are created to engage audiences for a specific purpose. 

Learners will examine examples of different products in order to develop their understanding of the audience and purpose. Using examples of media products from the three sectors, learners will define their primary and secondary audiences and consider the interrelationship between product, purpose and audience. 

Example tasks 

• Select examples of past and present media products from each of the three sectors: audio/moving image, publishing and interactive and analyse: 

o the target audience for each product 

o the purpose of each product 

o the relationship between product, audience and purpose. 

Evidence 

Evidence must fully meet the requirements of the assessment criteria and could include a written report, a blog or a PowerPoint® presentation (including speaker notes).





























Task Breakdown

1. You must choose minimum of three products with something in common. This is ‘considered’. For example a target audience or a brand or a theme/genre

2. They must be from different media product types.

One must be audio/visual – advert/trailer/film/radio 

Second one must be printed – poster/flyer/banner/magazine

Third must be interactive – Website/game/app

3. You must now analyse each of these  define their primary and secondary audiences and consider the interrelationship between

product, purpose and audience.



4. For example

You might decide to analyse the Old Nike Advert, new Nike Equality Campaign, A Nike advert in a magazine and the Nike website.

Nike would be your theme (considered)





























How can I achieve a Level 2 Distinction? 

For Level 2 Distinction: learners will analyse the relationship between media products, their purpose and intended audiences, using examples from all three sectors: 

• audio/moving image 

• publishing 

• interactive. 

They will use considered examples to demonstrate comprehensive understanding of the relationship between the media product, their audience and purpose.

 Considered examples could include the use of both past and present media products, media products that share the same theme or target audience. 

With reference to their carefully chosen examples, Distinction learners will be able to present a detailed analysis of: 

• the relationship between the target audiences and purposes of different media products, for example, a television news broadcast, a national newspaper and an Internet news channel. 

Learners’ analysis and findings will be presented to a high standard, with accurate use of subject-specific terminology and effective presentation techniques. 





























Task 1 – Research and Decide

Choose your theme and products and display your research in a powerpoint presentation. 

My chosen theme is?

		Audio/Visual		Printed		Interactive		Theme: 

		My Example: Chanel Baz Luhrmann advert 2004 and Chanel No. 5 Baz Luhrmann advert 2014. 		Vintage Vogue Magazine and a 2018 edition of Vogue. 		Vogue Website and Chanel Website 		Fashion 

		Example #2 – Nike Equality and Nike old advert		Nike Printed advert		Nike website
		Nike 
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